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Key questions 

 Where we were - what has been achieved in the past 
twenty or so  years? 

 

 Where we are now- youth smoking and tobacco control 
strategies today 

 

 Where we want to be- how do we achieve a tobacco free 
generation in the next twenty or so years (2034)?  



Twin approach to youth smoking 

prevention 

 Reduce supply  

 access  

 availability  

 affordability  

 Reduce demand  

 Individual aspirations and desirability (eg positive 

image and beliefs) 

 Social norms (eg acceptability, smoking-related 

attitudes and behaviour) 



1990s 

 Little political will – no national strategy 

 Supply-  

 Some action on tax 

 Cigarettes available everywhere, sales of singles 

only became illegal in 1992, age of sale 16 

 Demand- 

 Limited mass media campaigns- HEBS 

 Limited no-smoking areas (public and private), 

little awareness of health risks of SHS 

 Widespread cigarette advertising and promotion 

including TV (sponsored sport) 



Advertisements 



Posters and billboards 



Point of sale   



Sponsorship and brand-stretching 



Positive images 



Positive images- film 



Prevalence of regular cigarette smoking by sex 

in 15 year olds:  1982-2010 Scotland (SALSUS)
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2013 
 International consensus (FCTC) and some 

action eg EU Directives 

 Political will- national tobacco control strategies 

since 1998 (UK), new Scottish TC strategy 

 Supply-  

 tax increases, vending machines banned, increased 

age of sale (18) and enforcement, reduced illicit 

 Demand- 

 Most forms of tobacco advertising and promotion 

banned, PoS ban being implemented, smokefree 

legislation (social norms), varied investment in mass 

media campaigns/social marketing  



Prevalence of regular cigarette smoking in 15 year 

olds in Scotland and national tobacco control
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Prevalence of never smoking in 15 year olds: 

Scotland (SALSUS) 



Smoking prevalence among 16-24 year olds in 

Scotland, 1999-2011 
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Prevalence of cigarette smoking by age: 

Great Britain (GLS) 



2013- supply challenges 

 Tax increases but cigarettes not significantly 

less affordable 

 Increasing age of sale has reduced direct 

sales but can still buy in some shops, proxy 

sales a key source even though illegal 

 Little decline in ubiquity of retail outlets 

 



2013- demand challenges  

 Limited investment in mass media campaigns 

and social marketing 

 School and college programmes 

 Smoking still acceptable in some cars and 

homes (low SES) 

 Ban on point of sale but massive increase in 

investment in packaging, brands, new types 

of cigarettes 

 Positive media images of smoking  

 







  



Flavoured cigarettes 







2013- other challenges 

 New issues eg digital media, e-cigarettes 

 Smoking uptake still increases post-16 

 Decline in quit rates among adults 

 No decline in inequalities in smoking  

 Disadvantaged young people much more 

likely to become smokers 

 Little evidence of what works to reduce 

inequalities in smoking in young people 



Social inequalities and youth 

smoking- Scotland (SALSUS 2010) 

Regular smokers:  

 Twice as likely to get free school meals  

 More likely to live in the most deprived 

areas 

 Those who live in the most deprived 

areas have higher levels of consumption 



Smoking prevalence 16-24 year olds 

Scotland (1999-2006) 



  Positive Neutral Negative Mixed Total 

Smoking restrictions in cars, schools, 

workplaces, and other public places 

0 5 3 1 9 

Controls on advertising, promotion and 

marketing of tobacco 

0 1 2 0 3 

Mass media campaigns 0 1 0 0 1 

Increases in price/tax of tobacco 

products 

3 1 2 0 6 

Controls on access to tobacco 

products 

2 2 1 0 5 

Schools-based prevention 1 3 1 0 5 

Multiple policies 0 2 0 1 3 

Individual smoking cessation support 1 1 0 0 2 

Total policies 7 16 9 2 34* 

Total studies 7 16 8 2 33 

*One study assessed two types of policy 

Youth systematic review– equity impact 



2034- opportunities (political will) 

Nothing is more important than creating and 

sustaining the political will to tackle the tobacco 

epidemic and doing everything possible to fully 

and aggressively implement the policies that 

have already been proven to work.  

  Matt Myers, Campaign for Tobacco-Free Kids    

  (Tobacco Control 2013) 



Bold steps- supply 

 Significant increases in tax 

 Reduce retail outlets eg licence, tax (eg 

public health tax), LA action 

 Reduce profitability of selling tobacco 

 Reduce under-age sales eg link with action 

on alcohol? 

 Ban packs under 20? 

 Increase age of sale to 21? (eg New York) 



Bold steps- demand 

 Standardised packs and cigarettes (national 

action and support EU TPD) 

 Sustained, well resourced media and social 

marketing campaigns- national and local levels, 

adults and young people, targeted at low SES 

 Media no longer show positive images  

 Be innovative eg use digital and social media 

 Involve and empower young people 

 Inequalities focus 

 



  

Childhood                Pathways to             Current                        Smoking 

circumstances          adulthood                circumstances             behaviour 

 

 

 

                                          

                                       

              Policy and practice levers 

Need to go beyond tobacco control - 

a life-course inequalities approach 



Conclusion 

 Has been excellent progress in recent years  

 Times are challenging but have political will 

and a wealth of expertise and experience 

which should not be lost  

 Need to sustain and build on this work 

 Need to continue taking bold steps  

 Need to be innovative and build evidence 

base on what works (inequalities) 

 



A tobacco free generation 
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